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Definitions

Foresight:
“A process of developing a range of views of possible
ways in which the future could develop, and
understanding these sufficiently well to be able to
decide what decisions could be taken today to create
the best possible tomorrow”
Horton (1999)



Definitions (2)

Vision:
“heurisitc device to map a 'possibility space', [...] that can
orient and structure actions and behaviours [...] and inspire
societal actors to investigate and test alternatives from

technology to behavior to culture and institutions”

Vergragt and Brown (2007)



Definitions (3)

Design outcomes:
“qualitative aspects of the resulting design
concepts produced by the designers”
Kruger and Cross (2006)



Examples



Orders of design



Generic Foresight Process
Framework



















Summary of Findings

Design outcomes give direction away from today's
thinking

There are multiple types of outcomes that, together,
help create a more comprehensive vision



Part of the

sustainability journey,

is designing a
destination”
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